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Figure S.1 An example of the survey packet that was distributed to commercial fishers.
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  Value SE n 
Mean months crab potted in 2018 (max of 9)† 6.2 0.1 350 
Mean number of pots fished each day in 2018† 172.5 5.7 357 
Material of pots fished in 2018†:    

Mean number of galvanized pots fished 111.1 6.2 312 
Mean number of vinyl pots fished 42.8 4.2 328 

% that fished majority (greater than 50%) galvanized pots 66.4 - 357 
% that fished majority (greater than 50%) vinyl pots 28.9 - 357 

Source of pots that were fished in 2018†:    
Mean number of pots made 38.9 3.9 320 

Mean number of pots bought 87.9 6.1 298 
% that made majority (greater than 50%) of their pots 34.2 - 343 

% that bought majority (greater than 50%) of their pots 65.8 - 343 
% that regularly look for and retrieve their lost pots 91.2 - 417 
% that participated in past organized derelict pot removal programs 9.9 - 420 
% that were ___ generation commercial fishers††:   416 

1st 27.6 - - 
2nd 18.2 - - 
3rd 26.8 - - 
4th 13.5 - - 

5th or more 13.9 - - 
% that selected each reason for being a commercial fisher:    

Independence, being your own boss 96.9 - 351 
Lifestyle, pride of work, love of the water 98.4 - 381 

To earn a living 83.5 - 340 
To earn extra money 53.5 - 282 
Your family history 76.9 - 329 

Your friend is/was a commercial fisher 41.8 - 273 
% that voluntarily attended in person or participated over the phone in a VMRC meeting in 2018 10.5 - 419 
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†Excludes participants that did not commercially fish for hard crabs in 2018. 
††Responses were obtained from a single multiple choice question, thus n equals 416 across all responses. 
 
Table S.1 Commercial fisher responses to select non-DCE questions. 
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